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The Business Case 

Unlock the Potential in your Business 

Diversity  
Diversity aims to recognise, respect and value peopleôs differences to 

contribute and realise their full potential by promoting an inclusive 

culture for all customers, visitors and staff.  
 

It is about óRespecting the Differenceô 
The quality of human relationships and how we perform and provide 

services in everyday situations both in and away from work ï It is NOT 

about making assumptions / judgments or being PC 
 

Benefits of an inclusive business culture 
ÅAppeals to a wider and more inclusive customer base 

ÅEnhances business and individual performance 

ÅDevelops a creative and innovative culture 

ÅRetention and development of staff 

ÅManages risk and reputation 



Building on the legacy created by the Commonwealth Games 

and other recent major events in Scotland by creating  

Accessible Tourism Destinations. This will include:  
 

Å Improving information provision 

Å Getting the customer service right  

Å Encouraging partnership working to capitalise on the potential of the 

Accessible Tourism market  

Why are we doing This ? 

 



http://www.bbc.co.uk/ouch/opinion/mining_the_disability_market.shtml  

Unlocking ACCESSIBLE potential in a business 

ά¢ƘŜ ǇŀǘƘ ŦƻǊ ōǳǎƛƴŜǎǎ ƛǎ ǎƛƳǇƭŜ - do what 
you are best at. There is no need to 
become experts in accessibility. Engage 
this ƳŀǊƪŜǘ ŀǎ ȅƻǳ ǿƻǳƭŘ ŀƴȅ ƻǘƘŜǊΦέ  

ά5ƛǎŀōƭŜŘ ǇŜƻǇƭŜ and those with 
accessible requirements don't want 
'special' products ... but they are hungry 
to be included in the mainstream 
ŎƻƴǎǳƳŜǊ ŜȄǇŜǊƛŜƴŎŜΦέ 

http://www.bbc.co.uk/ouch/opinion/mining_the_disability_market.shtml


Why can we be reluctant  to address accessibility? 

ÅStereotypical view of 

accessibility / disability 

ÅLack of confidence 

ÅFear 

ÅCost to the business 



Barriers 

In 2012/3 Capability Scotland surveyed over 200 

disabled people to explore the barriers to coming 

on holiday to Scotland.   
 

 

3 key barriers were identified: 

 

1. The Attitude of staff  

2. Information  

3. Accessibility 

Capability Scotland óVisitScotland Accessible Tourism Involvement Eventsô 
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VisitScotland's ï Accessible Tourism Project ï Breaking down 

the barriers 

 

 

 

Detailed Itineraries ï promoted across a number of websites and magazines 
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Project Parts 

Detailed itineraries  

Development of accessible itineraries 
by agreed date 

Publish on www.visitscotland.com 

Access Statement / Guide 
 

Workshop sessions  

One 2 one support available 

 

Develop statement 

by agreed date 

Accessible tourism training   

Managers to complete  Key staff to complete 

http://www.visitscotland.com/


Accessible Spend Market 

Å Spend on tourism in Scotland in 2015 by parties in which at least one 

member identified as disabled: 

 

o £504m on domestic overnight trips (approx 15% of total spend on day visits) 

 

o £822m on day visits (approx 21% of total spend on day visits) 

 

=   £1.3bn total spend 

 

Å 33% increase in volume of visits by those in the accessible market  to 

Scotland since 2009, despite 4% decrease in overall volume of visits to 

Scotland 

 

Å 55% increase in value of visits by those in the GB resident overnight 

accessible market to Scotland since 2009, compared to a 20% increase 

in the overall value of all visits 

GBTS 2015 and GBDVS 2015 



£1.3BN 
SPENT ON TRIPS WHERE 
AT LEAST ONE MEMBER 
OF THE PARTY HAS AN 
IMPAIRMENT  

DAY TRIPS 

DOMESTIC 
OVERNIGHT 

TRIPS 

£504m 

TOTAL 
SPEND 

Accessible Tourism - value to Scotland's economy. 

Value to Scotland's Economy 

£822m 

Source GBTS / GBDVS 2015 



Accessible Tourism - market share of total Volume, value and overnight stays 

Contribution to domestic tourism 
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Accessible visitor breakdown 

 

Source GBTS / GBDVS 2015 

Some interesting facts 

Wheelchair Users, 
10% 

Deaf or partial 
hearing loss, 25% 

Non Visable 
Disabilities , 71% 

Travel with a child, 
20% Travel with a 

companion, 21% 

Travel with a 
Partner, 50% 

Some types of 

impairment recorded. 

Its not all about physical 

access 

People with an impairment are often 

accompanied by carers, family or 

friends. This increases occupancy 

and brings in extra revenue 

 


